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Reputation and
public opinion

Public opinion is becoming increasingly influential in business practice, to the point that it defines board agendas. Staff also
worry whether their organization is capable of making decisions that take adequate account of public opinion. Public opinion
may have an impact on a company’s decision-making processes or be felt in the public’s reaction to decisions after they were
made and made public. In situations where public opinion has not been given enough weight, a company can suffer serious
damage to its reputation. Resultant measures, such as crisis management, lawsuits, public surveys, agreements with regulators,
media relations, and advertising may be inevitable and turn out to be a costly affair.
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